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ChapterOne:History
According to historicaldocuments, the
unofficialpublicrelationsstructureatAstan
QudsRazavidatesbacktobefore1921.With
theestablishmentoforganizationalstructures
andtheappointmentofsuperintendents
orvice-superintendentsbycontemporary
rulersand leaders, giventheincreasing
number of pilgrimsand services needed
to efficiently manage affairs, thescope of
reporting activitiesgradually expanded.
During certain periods, individuals at
different capacities like secretaries were
responsible fordocumenting events
relatedtothesuperintendentsandvice-
superintendents.
Inthe1950s,thesecretariatof AstanQuds
Razavi, called’'Daral-Insha’handled all
correspondenceandrelatedaffairsaspartof
thevice-superintendent’'sadministration.
Forthefirsttimein1968,significantchanges
were made tothe organizational chart,
formingapublicrelationsdepartmentunder
the financialand administrative affairs
division. Afterthe19791slamicRevolution,
the Public Relations Officeand laterthe
General Directorate of Public Relations
were established at Astan Quds Razavi.
In2016, withthe addition of media, the
officewasrenamed General Directorate of
PublicRelationsand Media,followedbythe
establishmentoftheCommunicationsand
MediaCenter.Currently,theCommunications
and Media Centeroperatesasakeyentity
withinthe central headquarters of Astan
QudsRazaviunderitsdeputy.

ChapterTwo:Policies

Article 3 of the macro-policies of Astan
QudsRazavifocusesonenhancingtwo-way
interactionswith mediaand the public,
andimproving the publicimage of Imam
Rezashrine.Topicssuchasdesigningand
improvingthefavorableimageofimamReza
shrineasatrustworthy, efficient,service-
oriented, public,responsiveorganization

based onendowmentand donations,
enhancingrelationshipswithstockholders
withmaximumtransparencyininformation
andorganizationalperformance, providing
necessary platforms foradvertisingand
information dissemination, transmitting
scientificand cultural messages, using
domesticand international media
participation,and creating platforms
fortwo-way dialogue with the public,
groups,sectors,andsystemsofthoughtare
emphasizedunderthisprinciple.

ChapterThree: Missions

Basedonthemacro-policiesof AstanQuds
Razavi,the Communicationsand Media
Centerhasfourprimary missions:

«Increasingsocialcapitalandimproving
thepublicimageofImamRezashrine

«Spreadingandpromotingtheteachings
ofthe Quranand Ahlal-Bayt, especially
thoseattributedtolmam Reza

«Explaining, promoting, and following
the discoursesandissues of Imam Reza
shrineinthe publicdomain

«Monitoringandanalyzingpublicopinions
andtwo-wayinteractionswiththeaudience
of ImamRezashrine

ChapterFour: Areasof Activity

The maintasksandareasofactivity for
the Communicationsand Media Center of
Astan Quds Razaviare categorizedinto
several formats:

ImamRezashrinehasalwaysbeensubject
toseriousattacksbyhostilemediaoutlets.
Therefore,informing abouttheservices
of thissacredinstitutionand countering
mediaattacksisdefinedasoneofthemajor
prioritiesoftheCommunicationsand Media
Center’'swork. Covering news events of
ImamRezashrine,informingaboutservices
of various departments, designing and
implementingmediaappendicesformajor




