pursuedinthepubliccommunicationssector
oftheCommunicationsand MediaCenter.

Continuousadvertisingandmediamessages
derivedfromImamReza’slifeand conduct
aredisplayedattheentrancesoftheshrine,
across Mashhad city, and in major cities
nationwide by the Communications and
Media Center.Typically,incollaboration
withthemunicipality,over400billboards,
bridgeadvertising, roll-ups,andscaffolds
areusedforuniformoutdooradvertising
foreachevent.Billboards,digitaldisplays,
and outdoor LED screensin Mashhad
andother majorcities, landscaping the
entrancesofMashhadincludingtheairport,
railwaystation,terminal,shrineelevators,
andusingurbandisplayslikethe metro
stations, mural paintingsin Mashhad and
majorcities,and 16informationboardsat
theentrancesoftheshrineare partofthe
outdooradvertisingcapacityofthecenter.

TheCommunicationsand MediaCenter,
utilizingtheimmenseandappealingcapacity
of art,hasbeenabletoconveyvaluable
conceptslikelove,sacrifice, forgiveness,
andkindnesstotheworldthroughimages,
graphics,illustration, typography,
photography, painting, motion graphics,
videoproductions,theater,literature,poetry,
streetperformances,andotherformsofarts.
Organizingartfestivals,supportingartists,
creatingartisticand cultural centers,and
usingartinmediaproductionsare part of
theactivitiesofthissacredinstitutionin
thefield of art. Eventslike“From Quds to
Quds”creating 14artisticworksinsupport
ofGaza,hostingtheworld’slargestQuranic
gatheringattheshrine, organizingthe
nationaleventofSafinaal-Najat(Theship
ofSalvation)with500artistsatlmamReza
shrine,andparticipatinginthe”GrandImam
Reza Festival”aimingtomodeljoyfuland

faithful festivitiesinthe cityareamong
theseinitiatives.

Qudsnewspaper,with37yearsofhistory
andachievingCategoryAandRank6among
the country’s newspapersinthelatest
rankingbytheMinistryofCultureandlslamic
Guidancein2023(ranking29and15in2017
and2020respectively),followsthepriority
discoursesandtopicsof Astan QudsRazavi
inthe country’smediaindustry, focusing
ontopicslike pilgrimsand pilgrimage,
IslamicRevolutiondiscourse,and cultural
andsocialissues.

Expandingactivitiesinthe cyberspace
hasbeenaseriousapproachofQudsCultural
Instituteinthepasttwoyears,resultingin
QudsOnline becoming the most popular
virtualmediaaffiliatedwiththecountry’s
newspapersinsocialnetworksandmessaging
apps. Establishingnew virtual media like
Ravaq, RedLine, AhlHaram,and moreis
pursuedinthisregard.Additionally, Quds
Cultural Institute experienced a %700
growthinrevenue afterseveral years of
stagnationandreduceditsdependency
on Astan Quds Razavi's subsidy from 9,47
to %19by2024.

The backbone of activities atthe
CommunicationsandMediaCenterofAstan
QudsRazaviisanintegrated structure of
planning, supervision,and evaluation,
continuously engaginginapplied media
research,assessingthepublicimageofthe
shrine,designingthematicandoccasional
mediaappendices, draftingregulations,
overseeingandevaluatingmediaactivities,
coordinatingthepublicrelationssystemin
various partsoftheshrine,and providing
specialized and professional training for
activestaffatthecenter.

3
)
E)
3
i
o)
3
2
E
2

\[\Y4




